
Helping people connect 
with nature.



Case study — Recreation Northwest

T H E  C O N T E X T

Recreation Northwest is a non-profit 
teaching the health benefits of 
nature, promoting outdoor 
recreation, and stewardship of the 
places where we play 

Torin Coffee



Case study —  Recreation Northwest

T H E  P R O B L E M

Website users have a hard time understanding 
and navigating through their website because 
website is information heavy and disorganized. 

Torin Coffee



Case study — Recreation Northwest 

T H E  O B J E C T I V E

Research, strategize and design an experience to help 
users sort through information, and navigate through the 
website. 

Torin Coffee
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Case study — Recreation Northwest

�� E M PAT H I S E 2 3

Lacked understanding in customer 
wants, needs and expectations.
� Current frustrations and pain points?

� What did they really want?

� What did they really need?

Torin Coffee



Case study — Recreation Northwest

�� E M PAT H I S E 2 3

Jumped into user interviews and 
testing the old website.
� 3 user interviews

� Walked through trying sign up for an experience 
through through the the website

� Mapped out a competitor and SWOT analysis

Torin Coffee



User interviews

� Website has too much information

� It’s hard to understand if things are a 
service and how to sign up

� Website is difficult to navigate
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1 2 .  C O N C E P T U A L I S E 3

Original Webflow
� Disorganized information

� Lack of intuitive design 

� Information heavy

Torin Coffee
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1 2 .  C O N C E P T U A L I S E 3

Now that I had gathered insights, I 
could move forward on problem 
solving.
� Understand what isn’t working

� Start problem solving and organizing information

� Created user personas  

Torin Coffee



Case study — Company A

1 2 .  C O N C E P T U A L I S E 3

Dived into sketching, and feed back 
process.  
� Create wire frames 

� Presented insights and sketches for review

� Integrated feed back into wire frames

Torin Coffee



Sketches

� I drew from a wide variety of ideas

� Compared ideas to competitors

� Integrated feedback into final design 
sketches



Audit And Wire Frames

� Cluttered

� Information is heavy and disorganised

� Doesn’t bring people to the 
information



Key takeaways

� Information needs to be adjusted into 
bite sized chunks 

� Key information has to be accessible 
and inform the user 

� Way finding needs to be integrated into 
the website so users can navigate with 
ease
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1 2 3 .  D E S I G N

Diving into the design process
� Should mobile be prioritized?

� What does wayfinding look like?

� What information was most important

Torin Coffee
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1 2 3 .  D E S I G N

Once the questions were 
answered, design commenced
� Created a color pallet and font

� Moved forward with a mobile-first approach

� Focus on homepage and funnel first

Torin Coffee



Design system

� I organized the 
home page into 
bite size chunks

� Created a 
consistent 
hierarchy 

� Created portals to 
the most important 
pages of the 
website



Design system

� Added buttons to 
easily direct people 
to the list of  
experiences on the 
next page

� Added dynamic 
photos to better 
show what an  
experience might 
look like

� Filtered the 
information into 
small readable 
chunks



Design system

� Added buttons to 
easily direct people 
to the list of  
experiences on the 
next page

� Added dynamic 
photos to better 
show what an  
experience might 
look like

� Filtered the 
information into 
small readable 
chunks



U S A B I L I T Y

I had 5 people test both 
websites and give them ratings 
from 1-5.



Usability



Navigation 



Comprehension



 


ORIGINAL REDESIGN



Case study — Recreation Northwest

O U T C O M E

Challenges
� Organizing information to be affective

� Creating a unique look that keeps things  
professional

� Creating effective pages that are familiar to 
users but maintain individuality 

Torin Coffee
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O U T C O M E

Reflection 
� Organizing the information and mapping out 

what information is needed would streamline 
usability 

� Creating a home page with a personalized 
structure or gallery could be an effective way to 
draw people in

� Creating a faster onboarding process between 
the see first and third page would allow people 
to skip over unnecessary information

Torin Coffee



Case study — Recreation Northwest

O U T C O M E

Future Goals
� I would have liked to design more pages and try 

committing them to a web format 

� Create an intentional type hierarchy 

� Creating a more realistic user testing with 
working components
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T H A N K  Y O U

Torin Coffee


